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A study of reviving domestic tourism and travel 

behaviour post COVID 19 

Manasi Keni1 

Abstract. This study is a systematic review of various papers and government 

articles published, related to reviving domestic tourism post COVID 19 pan-

demic. Given the current pandemic perhaps the hospitality, travel and tourism 

sectors have been affected at a greater extent. The pandemic had a major impact 

on the tourism industry as it was one of the first industries to introduce restrictions 

over travel. Despite all the challenges faced by the travel and tourism industry, 

the past has shown us it is one the most resilient industry. 

With travel restrictions for international travellers, domestic tourism has a bet-

ter chance to recover in the initial phase of recovery. Most of the governments 

across the world are finding various ways to revive domestic tourism. With cer-

tain norms of lockdown, quarantine and social distancing easing down now, do-

mestic tourism will provide us with immense opportunity in rebuilding the econ-

omy.  

Due to the fact that domestic tourism plays a vital role in the overall tourism 

development, destinations across the country will now heavily compete with each 

other to standout and maintain their attractiveness. Thus it is pertinent for various 

Destination Marketing Authorities to study the perception of domestic tourists, 

as well as to promote and manage their destination image in a way that attracts 

the tourists especially after this pandemic.  

Given the international travel restrictions and fear of infection, domestic tour-

ism offers a better chance for a rebound in the early phase of recovery. Many 

governments are looking for ways to stimulate domestic tourism as a way to sup-

port the battling tourism industry. Therefore this paper provides with a frame-

work for reviving the domestic tourism by focusing on five factors like techno-

logical advancement and innovation, digital presence, government initiatives, 

traveller support or confidence and most importantly creating a more resilient 

and sustainable tourism. 
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1 Introduction 

The outbreak of COVID-19 pandemic struck the travel and tourism industry heavily. 

With more than 121 million cases and 2.6 million deaths (as on 01st March 2021) 

(Coronavirus Update (Live): 122,936,542 Cases and 2,714,291 Deaths from COVID-

19 Virus Pandemic - Worldometer, n.d.) (https://www.worldometers.info/coronavirus/) 

it has proven to be one of the most devastating outbreaks in the human history. Given 

the effects of novel corona virus; governments around the world had no other option 

than imposing strict lockdown and restrictions throughout. The dramatic spread of 

COVID-19 has threatened human lives, disrupted livelihoods, and affected trade, econ-

omy and businesses across the globe (Rasul et al., 2021). The pandemic had shattering 

impact on majority of the industries and sectors worldwide. With travel ban and re-

strictions COVID-19 brought the ever flourishing travel industry to a halt.  

Tourism is one of the most labor-intensive sectors and so this outrageous pandemic 

had a major impact on jobs. The most visible and immediate impact of COVID-19 is 

seen in the hotel and tourism sector in all its geographical segments -inbound, outbound 

and domestic and almost all verticals -leisure, adventure, heritage, MICE (Meetings, 

Incentives, Conferences & Exhibitions), cruise and corporate (“The Effect of COVID-

19 on the Indian Tourism Industry,” 2020). The leisure and hospitality industry lost 7.7 

million jobs, or 47% of total positions (These Industries Suffered the Biggest Job 

Losses in April 2020, n.d.). The Federation of Associations in Indian Tourism & Hos-

pitality (FAITH) and the Confederation of Indian Industry had previously estimated 

total direct and indirect job losses due to Covid-19 on the tourism value chain — hotels 

and restaurants, airlines, tour operators, transport providers and other allied businesses 

— to be between 38 million to 50 million (Layoffs: Tourism & Hospitality Industry 

Begins Layoffs - The Economic Times, n.d.).   

It’s undeniable that travel and tourism industry is one of the rapidly growing and 

among the most important industries in the world. It has contributed in the overall pro-

gress and advancement of the country’s economy for years. Despite of all the challenges 

faced by the travel and tourism sectors, the past has always shown us that this is one of 

the most resilient industries in the world.  Many countries are looking to domestic tour-

ism to help stimulate economic recovery (Helble & Fink, n.d.). In this analysis we saw 

that redirecting tourists from foreign destinations to domestic ones helped to fill the gap 

in about half of the economies (Helble & Fink, n.d.). Thus, governments, destination 

marketing authorities and policy makers should come up with some aid to overcome 

the effects faced by the tourism sector due to COVID 19.  

2 Objectives of the study 

1. To study the impact of COVID-19 pandemic on the travel and tourism sector by 

studying various research papers and government articles. 

2. To provide a structure or a framework for destination marketing authorities, govern-

ment and policy makers to deal with the effects of COVID-19 pandemic on the travel 

and tourism sectors. 

https://www.worldometers.info/coronavirus/
https://economictimes.indiatimes.com/topic/FAITH


Indian Journal of Hospitality Management, IHMA, VOL 3, Issue 2 

 

21 

3 Literature Review 

The pandemic is estimated to have a debilitating impact on the Indian travel and tourism 

sector, which includes hotels, travel agencies, tour operators, destinations, family en-

tertainment venues, restaurants and air, land and sea transportation, amongst others 

(Thornton in India, 2020). The global travel and tourism industry is estimated to lose 

USD 2.7 trillion in 2020 with 100 million jobs at risk (Thornton in India, 2020). As 

many as 100 million direct tourism jobs are at risk, in addition to sectors associated 

with tourism such as labour-intensive accommodation and food services industries that 

provide employment for 144 million workers worldwide. Small businesses (which 

shoulder 80% of global tourism) are particularly vulnerable (Tourism and COVID-19 

– Unprecedented Economic Impacts | UNWTO, n.d.-a). Given the tourism industry’s 

sensitivity to this pandemic situation, the body of knowledge in the field of tourism 

needs some quick and sound work to prepare for the future (Sharma et al., 2021). Over 

the past years, most of the countries have considered tourism as a contributor to eco-

nomic growth and is widely accepted that year after year throughout the world a mas-

sive investment continues to pour in its development (“The Effect of COVID-19 on the 

Indian Tourism Industry,” 2020). Whenever there has been any major impact on the 

economy of any country, tourism has always been the first one to get affected as people 

start to cut down on their travel budgets first (“The Effect of COVID-19 on the Indian 

Tourism Industry,” 2020), tourism relatively had a direct role to play when it comes to 

COVID-19 which has widely spread most in the countries with a high number of tour-

ists (“The Effect of COVID-19 on the Indian Tourism Industry,” 2020).  

We need to understand that to move forward, it is absolutely essential that full energy 

and focus of the nation must be on containing and stopping the spreading of virus as 

early as possible with minimum covid19 positive cases (Ghosh, n.d.). As countries 

gradually lift travel restrictions and tourism slowly restarts in many parts of the world, 

health must continue to be a priority and coordinated heath protocols that protect work-

ers, communities and travelers, while supporting companies and workers, must be 

firmly in place (Tourism and COVID-19 – Unprecedented Economic Impacts | 

UNWTO, n.d.-b). The Indian travel and tourism industry is expected to be valued at 

USD 460 billion by 2028 (from USD 194 billion in 2019), accounting for 9.9% of In-

dia’s GDP and attracting multiple stakeholders, both domestic and international to in-

vest in its growth (Thornton in India, 2020). Since the COVID-19 pandemic threatens 

to be particularly fatal for the tourism industry, a rapid review of the available literature 

is highly recommended (Sharma et al., 2021). Such a review will not merely consolidate 

the findings of the existing studies but also provide insights and directions for future 

researchers to focus on the appropriate problems plaguing the sector (Sharma et al., 

2021). 

Thus, after a careful and systematic study of various secondary sources this paper 

aims at developing a structure or a framework to deal with recuperating and reviving 

the domestic tourism at the initial stage of recovery. 
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4 Framework for Revival of Domestic Tourism post COVID 19 

 

Fig. 1. Framework for reviving domestic tourism post COVID 19 (Source: Author) 

Thus, Fig 1 concentrates on surviving, reviving and thriving the travel sector by focus-

ing on five major factors such as technological advancement and innovation, digital 

presence, government initiatives, traveler support or confidence and most importantly 

creating a more resilient and sustainable tourism.  

4.1 Technological Innovation 

Technology was at the forefront even before the pandemic, but as the pandemic struck 

the world dependency on technology increased, from socializing or working while be-

ing confined in lockdown or quarantine, technology was all over. Disasters help in 

speeding up changes in technology (Sharma et al., 2021). The pandemic requires that 

the tourism sector accelerates its digitalization and make technological innovations. 

New processes in transportation, mobile applications in hotels, and automatic travel 

insurance are some of the keys for the tourism of the future (Post-COVID Tourism: 

Digital, Personalized, and Safer than Ever | Opinno, n.d.). Robotics, artificial intelli-

gence, and human-robot interactions have gained an increased presence to help manage 

the spread of COVID-19 in hotels (Konya & Adim, 2020).  The devastating effects of 

the pandemic have dispensed a colossal challenge for the travel and tourism sector 

around the world.  Technological advancement and innovation will thus act as a driving 

force by not only dealing with technological infrastructure but also with substantial 

study of tourist behaviour, preferences and choices. 

4.2 Digital presence  

With the emergence of digital platform and profound internet technologies, various new 

approaches to reach the target audiences have unfolded. During the COVID-19 pan-

demic, while many aspects of tourism have been forced to slow down, the importance 
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and need for progressive digital is paramount (Why The Tourism Industry Must Em-

brace Digital Transformation — Now More Than Ever, n.d.). In other words, Digital 

presence has become a crucial part of every business today, irrespective of its size and 

type. Tourism industry is no different; as the customers have instant access to destina-

tion resources for planning trips, latest offers, and reviews from previous visitors to best 

prices offered.  Social media has also changed the way people deal with brands and 

especially the service sectors. Social media provide low-cost and efficient management 

of online information exchange and relationships, including social networking, offering 

information for travelers, and carrying consumer generated content about products, 

brands, services, and issues (Lau, 2020). Government and various destination market-

ing authorities should in fact bring in a revolutionary change in the way they deal with 

the digital market. In tourism, digitalization presents opportunities for SMEs to expand 

their market reach, increase growth, improve operational efficiencies, and sharpen their 

competitive edge (Dredge et al., 2018).   

4.3 Government Initiatives 

To boost both foreign and domestic travel, the government has introduced several 

schemes, such as Swadesh Darshan Scheme, Pilgrimage Rejuvenation and Spiritual 

Heritage Augmentation Drive (PRASHAD) and Adopt a Heritage (Thornton in India, 

2020). The main objective behind these schemes is to not only increase footfall, but 

enhance tourist experience and employment opportunities in a sustainable way 

(Thornton in India, 2020). Promoting various small businesses and implementing vari-

ous other national initiatives to boost the travel sector. Building a safer environment 

and implementing new safety protocols for people should be at the top of the priority 

list. While the medium and long-term tourism impacts of COVID-19 will vary between 

countries, destinations, and segments of the sector, it is clear that in order to open up 

while the virus is still circulating, governments will need to take balanced, measured 

and co-ordinated policy action at the local, national and international level, in order to 

protect people, while minimising job losses and business closures in the immediate and 

long-term (Tourism Policy Responses to the Coronavirus (COVID-19), n.d.)  

4.4 Traveler Support or Confidence 

Rebuilding traveller confidence and support should be the primary concern as safety is 

on the top of the list for travellers. In an interview given to Indian Express our Tourism 

Minister Mr. Prahlad Singh Patel said, “We are making efforts to engage with our stake-

holders and citizens of our country to sustain their interest in travelling within the con-

duct an assessment of the estimated job loss and revenue loss that the hospitality and 

tourism industries have suffered amid the pandemic’ (INTERVIEW | Domestic Tour-

ism Will Revive Sector Post Lockdown: Tourism Minister Prahlad Singh Patel- The 

New Indian Express, n.d.)  Accessibility, connectivity, and transport should be priori-

tized in rebuilding the tourism system, along with accommodation, restaurants, resorts, 

events, travel associations, travel technology companies, tour operators, and tourism 

associations (“Transport-Related CO2 Emissions of the Tourism Sector – Modelling 
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Results,” 2019) (The Covid-19 Crisis and Tourism: Response and Recovery Measures 

to Support the Tourism Sector in OECD Countries - G20 Insights, n.d.).  

4.5 Resilient and Sustainable Tourism 

The COVID-19 pandemic has forced the tourism sector to shift its focus to resiliency, 

sustainability and interconnectedness among diverse stakeholders in the sector 

(“UNWTO World Tourism Barometer and Statistical Annex, August/September 

2020,” 2020). Enhancing sustainable regional tourism development provides consider-

able benefits from making tourism-dependent regions less vulnerable to economic 

threats, to using resources more sustainably, creating green jobs and enhancing 

transport connectivity (COVID-19 and Transforming Tourism, n.d.). Throughout the 

COVID-19 pandemic, the world has witnessed a considerable decrease in CO2 emis-

sions, most notably within the transportation industry, including tourism-related trans-

portation (“UNWTO World Tourism Barometer and Statistical Annex, August/Septem-

ber 2020,” 2020). Hence, building a more sustainable and resilient plan, through pre-

serving nature and natural resources such as mangroves, water bodies, coral reefs, 

mountains etc. will lead to a better tomorrow for the generations to come ahead. 

5 Conclusion 

The havocking effects of COVID-19 brought the travel industry and its other ancillary 

industries like hotel, transport and catering etc. to a standstill. In times of such uncer-

tainties tourism industry provides us with immense opportunity once the pandemic is 

over. With travel restrictions for international travelers, domestic tourism has a better 

chance to recover in the initial phase of recovery. Thus, concentrating on technological 

advancement and innovation, digital presence, government initiatives, traveler support 

or confidence and most importantly creating a more resilient and sustainable tourism 

will help recouping with the challenges faced by the travel and tourism sector. Strong 

digitalization will help connecting the destination mindset, leading to smart tourism and 

improved online brand visibility. Rebuilding traveler confidence and creating a safer 

environment by frequently communicating and implementing the safety policies for 

travel will help the travel sector to recover. Government thus will also have to play an 

evident role in assuring the travellers about the safety measures and introducing new 

technological innovations that would ensure an indefectible travel experience that is 

sustainable and resilient. 
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